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ONLINE VIDEO SEARCS .

Unleash the huge potential of Online Video Search
to secure massive profits and long-term

competitive advantage

Accuracy ® Indexing ® Advertising & Marketing ® User Experience ® Monetization ® New Technology

The only Video Search focused summit in the USA in 2008!

Chase Norlin,
CEO, Pixsy

Suranga Chandratiilake,
CEO, Blinkx

Tim Tuttle,
VP, AOL

Gary Baker,
CEO, ClipBlast

Tom Wilde,
CEO, Everyzing

® The Online Video Search Market: Discover how text, speech and video analytics tools will
ensure you get your share of the predicted $15.6bn Online Video market

¢ Indexing the Video Web: Identify the latest indexing tools and methodologies. Plus strategies
to handle dynamic online video players and the impact of RSS feeds on video identification

* Monetize Online Video Search & Maximize ROI: Learn how personalized channels and
contextual advertising technologies will revolutionize in-video advertising — and supercharge
your business revenues

e Lead the Way in User Experience: Understand why directive search and casual browsing are
the keys to consumer satisfaction — and learn how human aggregation, text analytics, and speech
analytics tools can help boost your viewing figures

e Search Results: Hear the latest advances in video, speech and text analytics, including skewed
language models and face detection technologies that can make your searches the most accurate
and relevant on the web

e Cutting Edge Technology Update: See how best to exploit next-generation Online Video
Search tools such as semantic search, image content detection and two-dimensional
browser interfaces

® Legal Issues: Evaluate intellectual property pitfalls, including updates on Perfect 10 v Google
& Universal Music Group v VeohTV

Roundtable discussions, power panels, speed networking,
live demo's and much more!

INSIGHT FROM THE BIGGEST
NAMES IN VIDEO SEARCH!
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Discover how to unieash the huge potential

of online video search - today!

The figures are, quite simply, mind-blowing. Three
hundred million broadband video consumers
worldwide. Eighty million video clips online — and
more than 200,000 new clips added each week.
Seven billion views a month. Small wonder that
ABI Research predicts the online video market
will be worth $15.6bn by 2012. And if you want
any further proof that the internet is changing
from reading to watching, bear in mind that
YouTube - snapped up by Google for $1.77bn

- was a business start-up just two years ago.

In short, there has never been a more exciting time
to become part of the embryonic Online Video
Search revolution.

Whether you are already an established player
in the dynamic Online Video Search industry,

a traditional search provider, or part of the text
analytics or speech mining sector, the time to
stake your claim for a major piece of the Online
Video Search pie is right now.

The opportunities are truly amazing. But the

big question facing us all is: How can we bring
together the videos and the consumers — and
leverage that relationship for maximum profits?
The rewards for the businesses that get it right
are huge: The #1 position in tomorrow’s internet,
“the Google spot” as it were. Because it’s no
exaggeration to say the Online Video Search
industry is set to radically change the way people
look at the world. And the fact you're reading this
at all means you intend to make sure you’re

a part of it.

But to claim your rightful share of the Online
Video Search bonanza, you need to have the right
strategy. Which is precisely what you’ll get when
you accept this invitation to the Online Video
Search Summit.

and hugely lucrative opportunities -

of Online Video Search with the
people who really DO know.

This is your chance to fast-track the knowledge
and know-how you need to develop a profitable
Online Video Search strategy that can be
executed immediately.

Give us two days and we’ll make sure you're at the
cutting edge of Online Video Search. Moreover, we’ll
help you to build the relationships you need for long-
term growth and unlock the business-critical success
strategies that can secure your spot at the top

of the pile.

How can we be so confident that we’ll deliver

on our promises? Because this event is built on
months of primary research. We’ve spoken to
over 200 of your peers, your competitors and key
industry players to really understand the issues
that are holding back the Online Video Search
revolution. You’ve told us that more than anything
else, you’re eager to meet with the industry’s
major players — and pick their brains on the issues
that matter most:

4 )
1 Indexing over 80m videos online. As the
Summit unfolds, you’ll engage with thought
provoking presentations, panel discussions
and round table debates that enable you to
confront the challenges of indexing the video
web head-on - including the pros and cons of
automated versus human powered search.

2 Leading the way in user experience:
Is this the single most important key to
success? Straight talking from some of the
foremost minds in Online Video Search
world about how your user experience

can be improved.

3 Monetized Online Video Search:
Discover what technologies exist to deliver
truly relevant advertising to consumers of
online video and how personalized channels
will revolutionize online video advertising, and
maximize your ROI.

4 Search results: Discover how text,
speech, online video and image analytic
technologies can improve the relevancy of
your search results - and how simple tweaks
of the speech model can deliver dramatically
better search results.

5 Tomorrow’s world today: Get a real
taste of what’s about to happen as world-
leading research scientists talk you through
semantic search, face detection technology.
More pioneers, innovators and world leading
experts giving you a blueprint for success!

6 Legal updates: Expert insights that deliver
the inside track on the cases currently shaking
the giants of online video and the impact

they are likely to have on video search engine
operators. Facts and data you must have to
tread a safe path through the legal minefield

of intellectual property.

- J

We promised you high caliber speakers. And as
you’ll see, that’s exactly who we’ve recruited.
People like Tim Tuttle (VP, AOL and Truveo);
Suranga Chandratiilake (CEO, Blinkx); Chase
Norlin (CEO, Pixsy); Mary Holder (CEO, Dabble);
David Clarke (VP, SearchForVideo); Stephen Piron
(President, SimonSays Voice Tech); Gary Baker
(CEO, ClipBlast); Rob Petty (CEO, Roo.TV); Dr
Shih-Fu Chang (Columbia University); Dr Marcel
Worring (Head of Research, MediaMill Amsterdam
University) and many more

They’re all attending the Summit with the single
purpose of helping to make sure you get Online
Video Search right — and that your business
prospers. Together, our experts will spell out to
you the choices, the tools and the techniques that
will help you get Online Video Search right - and
make big profits.

SPACES ARE LIMITED THIS SHOW
WILL SELL OUT.
Make sure you don't miss this
must attend event in 2008!

You’ll be guided through every element of online
video search. From the text, speech and video
analytics heart of today’s video search engines
through to the user browser experience and
beyond into the semantic video search

of tomorrow.

Maximum networking opportunities

in the minimum amount of time.

You’ve made it clear that you want a top-level

event where you get more answers than questions.
Intimate by design this summit gives you the chance
to network with the industries leading figures.

And that’s why we’ve created a summit that’s
firmly focused on discussion. It’s the optimum
balance of traditional presentations combined
with round tables, panel debates, and open mic
sessions to create the dynamic forum that this
industry deserves.

It’s not about theoretical learning, or spouting
meaningless jargon. The emphasis is on real world
experience, real world solutions and hands-on
expertise. No matter whether your prime need is
to learn and network with peers, or meet and talk
with key industry figures: or to just stay one step
ahead of what’s happening in this space, if you
need to improve your existing Online Video Search
solutions and demand maximum ROI on every
dollar spent or if you’re preparing to stake your
claim in the Online Video Search space, this is the
event for you.

How can we be so certain?

Because in two innovative, interactive and
informative days you’ll hear from the world’s
leading exponents of Online Video Search. They
will be sharing their knowledge and business
vision with you.

So if you are in Online Video Search — or need

to be in online video search — this Summit will
provide you with information that will boost your
profits immediately. It’s market intelligence you can
not get from any other source.

The Online Video Search industry has never
witnessed an event like this before. Literally
all of the world’s leading Online Video Search
companies under one roof. Take your place
amongst the experts, the trail blazers and
the profit seekers. Ensure you have a place
reserve today!

Spaces are limited at this unique event and tickets
will sell out. Make sure you don’t miss this must
attend event in 2008!

Register now videosearchnews.com
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Make the most of the exclusive Active and exciting panel Active and exciting panel sessions
live onsite demonstrations sessions on burning issues on burning issues that matter to you!
taking place throughout both such as "meeting the A selection of small, topic focused
summit days. This is your challenge of indexing the interactive discussions designed to
only opportunity to see Online web" and "the impact of enhance your practical know - how,
Video Search solutions at personalized channels learning and contacts in the Online

work... Saving you time

. : and context advertising Video Search space. Industries to
money!

on video online" be discussed include: The Online
Video Search Market; Indexing
the video web; The User
experience; Getting the relevant
search results; Making money
out of Online Video Search; The
future of Online Video Search

Suranga Chandratiilake, CEO, Blinkx Confirmed to speak, Nexidia
Chase Norlin, CEO, Pixsy Nate Pagel, CEO, Podaddies 1

Mary Hodder, CEO, Dabble Dr Shih-Fu Chang, Research Scientist, |

David Clarke, VP Business Development, Columbia University \

SearchForVideo Dr Marcel Worring, Head of Research, MediaMill,

Stephen Piron, President, SimonSays Voice Tech.lnc ~ University of Amsterdam

Gary Baker, CEO, ClipBlast Andy Plessar, Founder, Beet.Tv

Rob Petty, CEO, Roo Ben Weinberger, Digitalsmiths

Tim Tuttle, Founder, Truveo VP, AOL David Berkowitz, Director of Emerging Media, 360i

Tom Wilde, CEO, EveryZing Dmitry Shapiro, Chief Innovation Officer, VEOH

Confirmed to speak, Autonomy Jeff Miller, President and CEO, ICTV
EXHIBITION ZONE (.

NETWORKING COCKTAIL PARTY

Meet today’s leading solution providers as
they take you through the latest cutting edge

technologies. Video Search News invites you to join all attendees
. E'nd ?Ut Wh'CE technologies are as they wind down from a day of insightful
est for your business discussion, strategic debate and amazing

e Speak with the experts . .
Limj "
who will make sure you 'Mited exhibitjon networking for an
evening of reflection.
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l MEET THE BIGGEST NAMES IN VIDEO SEARCH

Go to www.videosearchnews.com/speakers.shtml
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GET MORE OUT OF YOUR VIDEO SEARCH, DRIVE UP YOUR PROFITS AND ADD TO YOUR BOTTOM LINE IN 2007!




Get the technology right: Lay the foundations for complete success in Video Search

Opening address by Conference chair

THE FUTURE OF ONLINE
VIDEO SEARCH

Navigating the Infinite

Channel Universe

e Discover why the way people find and view
content has changed over the past year and
how this cultural and technological shift will
affect your Online Video Search solution

¢ The future of multimedia consumption will
involve the integration of TV and Internet
- find out what new Online Video Search
technologies and business practices you’ll
need to gain a competitive advantage
in this market

e Discover new ways content providers
and search sites are finding to monetize
and distribute content to meet consumer
demand for free - or cheap - content

Suranga Chandratiilake, CEO, Blinkx

INDEXING ONLINE VIDEO

Key Trends in the Evolution of

the Video Search Industry

e Discover why syndicated Online Video
Search is becoming more important to
the Online Video Search industry and the
benefits it offers to both content and Online
Video Search solution providers

e Hear easy to develop techniques to identify
key consumer categories in Online Video
Search that you can put to work today

e | earn about new and emerging Online Video
Search monetization opportunities which will
boost your bottom line

Chase Norlin, CEO, Pixsy.com

INDEXING THE VIDEO WEB

e Hear expert suggestions on how to
overcome the challenges of video indexing
including searching flash and other dynamic
video players online

e Understand the differences between Online
video web search and Video Search indexing
and to improve the relevance of your search
results

e Discover techniques, tips and strategies you
can apply today to improve the indexing and
searchability of online video

Tim Tuttle, Founder of Truveo, VP, AOL

The Video Web: Search, Browse,

Personalize & Watch

e Learn why the migration from text web
to video web is vital to the online search
industry and how your business can benefit
from the opportunities created

¢ Find out why Online Video Search creates
a user experience based on discovery and
exploration as opposed to directive search

® Learn how the intelligent Video Web index can
improve online Video distribution and boost
both your viewing figures and profit levels

Gary Barker, CEO, ClipBlast.com

Text Analytics and Human

Powered Search and Discovery

e Discover how a new breed of Online
Video Search engines have combined text
analytics and human powered search to
provide their clients with a richer
discovery experience

e | earn how to match video content, user
interest, and advertising relevance to
supercharge your advertising packages
and increase your profits

e Learn why legacy based metadata provides
more relevant search results than user
produced metadata and how you can
apply this to your Online Video Search
solution - today

Mary Holder, Founder & CEO, Dabble

SPEECH & TEXT ANALYTICS

Beyond Metadata -

Plugging Multimedia into

the Search Economy

e Discover how to make your video visible to
the major search engines and increase the
organic traffic to your site

e Learn how new speech to text innovations
enable video clips to be robustly indexed to
increase your online viewing numbers

e Find out how to improve the relevance and
accuracy of your Online Video Search results
by using full text transcripts to provide key
word search for video online

® Hear how to tap contextual advertising
revenue streams with your multimedia
assets by exposing the text from your videos
to advertising programs such as Google
AdSense and Quigo

Tom Wilde, CEO, EveryZing

The Impact of Personalized

Channels and Context Adverting

on Video Online

e What impact will personalized channels and
context matching technologies have on in-
video advertising and Video Search online
monetization? Discover this and more in this
unique, thought provoking panel session.

David Clarke, /P, SearchforVideo

Stephen Piron, President, SimonSays Voice Tech.Inc

Robert Petty, CEO, ROO Group

Search on the Actual Audio

Content in the Media

e Learn how to improve your Online Video
Search results by searching the audio track
instead of the often-inaccurate text-based
metadata

e |dentify the critical success factors for
integrating speech analytics based search
solutions into your existing Online Video
Search package

Representative from Nexidia

Branded Content and Online Video

* Discover why branded video content is key
to the future of Online Video Search

e | earn how you can improve both your
marketing package and your relationship
with content providers by directing
consumers back to the content owner's
website before playing the content

¢ Find out how you can enable consumers
to quickly find premium video content by
removing static, incomplete or broken files
from your search results

e Hear Case study analysis of how advanced
speech analytics can allow consumers to
search in their natural language for a unified
search experience

David Clarke, VP, Business Development, SearchforVideo

MAKING MONEY OUT
OF VIDEO SEARCH

Monetize Online Video Search

and Maximize ROI

e |earn about the options for video
distribution online and ensure that you have
the technology to provide the customer
with a seamless user experience

¢ |dentify the difference between online in
video advertising and other more traditional
forms of marketing and develop effective
monetization strategies for online video

e Discover how the online video market will
develop over the coming years and ensure
that your Online Video Search strategy is
ready for the challenges of tomorrow

Robert Petty, CEO, & Chairman of the Board, ROO Group

Reserve your place today - call 1 800 814 3459




The only roadmap you need to increase profits from Video Search

Using Speech Analytics to
Monetize the Video Web

Discover how a skewed language model
can improve your search results and make
it easier to match the relevant advert and
video content

Find out how Quick Pod Pages when
used in conjunction with accurate content
indexing can offer your advertisers a unique
branding opportunity

Ascertain development techniques to
combine audio advertisements and Video
Search to maximize ROI

Stephen Piron, President, SimonSays Voice Tech.Inc

A Unified Experience Across
Multiple Devices

Understand the technological differences
between PC, TV and Mobile searches
and why your business should take
advantage of them

Identify the value to consumers,
programmers and advertisers of creating a
single interface across all three screens to
leverage the Web for TV

Learn how linear, on-demand and
broadband channels can be combined
into a single mosaic, enabling consumers
simultaneously to search the Web and
television

Jeff Miller, CEO, ICTV

The impact of personalized
channels and context adverting
on Video online

What impact will personalized channels and
context matching technologies have on in-
video advertising and Video Search online
monetization? Discover this and more in this
unique, thought provoking panel session.

David Clarke, V£, SearchforVideo
Stephen Piron, President,

SimonSays Voice Tech.Inc

Robert Petty, CEO, ROO Group

Dmitry Shapiro, Chief Innovation Officer, VEOH
Ben Weinberger, CEO, Digitalsmiths

Nate Pagel, CEO, Podaddies

The Impact of New Marketing

Opportunities on the Monetization

of Video Search Online

¢ Discover how technologies such as
contextual overlay advertising are opening
new marketing opportunities and new
income streams for Online Video Search

® Learn how syndicated advertising and
content can improve your online advertising
solutions package

e Understand why accurate metrics must be

at the heart of Online Video Search, and how

without them any online video advertising
package will be fatally flawed
Andy Plesser, Co-founder of Plesser Holland associates,
and Founder, Beet.TV

LEGAL ISSUES FOR
ONLINE VIDEO SEARCH

Intellectual Property and the

Video Search Industry

e Get an update from legal experts on the
latest developments in intellectual property
law. Specific attention will be paid to the
legal actions currently being faced by the
video online industries largest companies.
Find out what impact they are likely to have
on Video Search industry as a whole and
your business in particular!

THE FUTURE OF ONLINE
VIDEO SEARCH

The Power of Semantic and

Multi-modality Video Search

e Explore the power of video indexing by
large-scale automatic semantic annotation
and discover what this will mean for the
future of Online Video Search

e Unlock the potential of multi-modality Online

Video Search and increase the power of
your Online Video Search solution

¢ Discover how image and Online Video
Search in the social network world will
dramatically increase the market for Online
Video Search

Dr Shih-Fu Chang, Professor and Director of Digital Video
and Multimedia lab(DVMM), Columbia University

This agenda is peijn
all the time..,
See what's pe
. w at
www.vndeosearchnews.com/
proqramme.shtml

9 updated

Semantic Search and Image

Detector Technology

¢ Google have made the first step towards
the semantic search with their face detection
technology - learn how this cutting edge
technology will move online

e Discover how close we are to semantic
rather than key word search and the huge
impact this will have on Online Video Search
when it moves from the lab to real world

e | earn how the 2 dimensional browser
interface will revolutionize Online Video
Search by bringing time into the search
equation

Dr Marcel Worring, Head of Research, MediaMill,

University of Amsterdam

The Future of Video Search

Learn how to exploit next- generation
Video Search tools like semantic search,
image content detection technology,
two-dimensional browser interface — and
prepare your business for the next step

Panel members:

Suranga Chandratiilake, CEO, Blinkx

Dr Shih-Fu Chang, Professor and Director of Digital
Video and Multimedia (DVMM), Lab Columbia
University

Dr Marcel Worring, Head of Research, Medialill,
University of Amsterdam

Roundtable Discussion Groups
What are they?

The intention of the roundtables are to
have an informal yet structured discussion
with your industry peers on topics that are
pertinent and relevant to you.

Take the opportunity to share best Video
Search practice, compare solutions and
pose questions to your peers.

It is an excellent opportunity to build

long term relationships with industry
colleagues who face the same

challenges as you everyday.

Topics to be discussed include:

e The Video Search Market

Indexing the video web

e The user experience

e Getting relevant search results

e Making money out of Video Search
e The future of Video Search
Report back to

Conference from
each round table.

REGISTER

NOW!

——

Register now at www.videosearchnews.com




. 6 GREAT REASONS TO ATTEND!

1. Cutting edge insight from industry experts!
The Online Video Search Summit brings together world leading
Online Video Search experts, major Online Video Search Engine
Operators, Speech, Text , Video and Image Analytics experts,
Online Video Advertising and Marketing experts, Intermediaries,
Research scientists, and Legal experts all of whom will share
their wealth of experience, knowledge and passion with you to
ensure that you profit from their vision and take away superb
best practice strategies.

2. Over 12 hours of Networking!

This event is the perfect opportunity to network with the most
important stakeholders in the Online Video Search value chain
and discuss the complex challenges you face with the only group
who really understand them: your peers. Furthermore, the summit
exhibition allows you to meet with many Online Video Search
experts all under one roof, saving you time, resources and money.

3. In-depth Online Video Search Case Studies

Hear case studies and essential research from world leading
industry experts on a massive range of topics including the
economics of Online Video Search.

4. We'll only be talking Online Video Search!

It’s the only Online Video Search specific event that addresses
the critical issues you've told us you need to understand. Driven
by the online video search industry, this is your opportunity to
listen to, network with and learn from the best.

. EXCELLENT SPONSORSHIP AND EXHIBITION OPPORTUNITIES

5. More open and honest discussion

Want to know what the future of online advertising will look
like? What is the best method of Indexing video online? Want to
improve users experience? Not sure whether to go with human
or automatic aggregation of video clips? Need time to discuss,
debate and even argue over the very latest Online Video Search
challenges? We actively encourage debate at regular intervals
throughout the two days to ensure that everybody attending
gets their say!

6. Your most important questions answered!
Where else would you discover the answers to the most
important questions facing the industry today? The Online Video
Search Summit 2007 has major players from every vertical within
the industry ensuring your company gets the best, most timely
and detailed roadmap to Video Search success.

NEED ANY MORE REASONS TO REGISTER?

Let us leave you with these 3 thoughts:

1. No other event focuses solely on the
Online Video Search industry

2. No other event enables you to network
exclusively with this number of leading
Online Video Search experts.

3. No other event will enable you to talk
directly with people who can actually
answer your questions.

Contact us
NOW to reserve
your place today:

(0)20 7375 7575

() Online Video Solution Providers STOP!

Where can | find new customers for my Online Video Search
solutions? Where can | meet Online Video Search operators
specifically? Which partnerships will allow me to take my
solutions forward and add significantly to my bottom line?

Do you crave the opportunity for meetings and doing business
with key decision makers from the biggest online video operators
who need your solutions?

...Then come to this event to win new customers and secure
sales for your online video portfolio of products and services.
The Online Video Search summit offers you the unique
opportunity to maximise ROI for your 2008 marketing spend. At
an event packed with senior level executives in the online video
space, you can consolidate your position as a market leader
through our bespoke sponsorship packages.

Contact Video Search News NOW to take
advantage of this unique opportunity.

¢ Brand visibility

Raise your
brand awareness
and exposure at

the summit...

CALL TODAY to
find out how!

Exhibition stands

e Networking party

Badge & lanyard sponsorship
Branded seat covers

* Full page advertising in show guide

e Delegate pack inserts & seat drops

/ﬁhibition

spaces are
limited and will
sell out fasig;..

e Pre — and post conference publicity
opportunities
Make sure you get

your technologies
seen!

e Conference stationary sponsorship
e Report & whitepaper sponsorship

Your exhibition area gives you an
unrivalled opportunity to:

¢ Provide exposure for you market leading solutions

e Demonstrate your technology to attentive and curious
online video operators

e Network with new potential partners

Form relationships with senior level stakeholders from right
across the online video business chain

Exhibition space is already selling out fast and will be allocated
on a first come, first served basis.... Sign up today to gain
access to your target audience.

Call +44 (0)20 7375 7151

to speak to Craig Nickeas,
Director of Sales to discuss
the best options for you. Email:
craig@videosearchnews.com

Visit www.videosearchnews.com for the latest agenda and speakers
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3 EASY STEPS TO REGISTER NOW!

1. Your Choice of Registration Package

Please tick the package price box you require below:

cocktail party, full audio & visual CD,
post-conference access to all data &
presentations

L]

L]

SAVER DISCOUNT SUPER DISCOUNT STANDARD
UP TO 1ST FEB 08 UP TO 29TH FEB 08 PRICE
2-DAY PLATINUM PASS
Full access to all sessions & exhibition, $1 195 $1 395 $1 595

L]

2-DAY GOLD PASS

Full access to all sessions & exhibition,
cocktail party, post-conference access
to online presentations

$995

]

$1195

]

$1395

]

ACADEMIC PASS

AVAILABLE TO END USERS ONLY -
ALL END USERS WILL BE VERIFIED.
Full access to all sessions, workshops
and exhibition, cocktail party

$395

]

$395

]

$395

]

2. Delegate Details

Please photocopy this form for multiple registrations

Mr / Mrs / Ms / Dr:

First name:

Customer Priority Code:

Last name:

Company:

Position/Title:

Telephone:

Fax:

Email:

Address:

Zip:

Country:

5 Easy Ways to Register today!

Video Search News on 1800 814 3459 or +44 (0)20 7375 7575
This form to 1 800 814 3460 +44 (0) 20 7375 7576

e Call

* Fax

e Email The VideoSearchNews registration team on
register@videosearchnews.com

* Mail

* Online Register your details securely at

https://secure.firstconf.com/videosearchnews/register.ntm

This form to VideoSearchNews 7-9 Fashion Street, London, E16PX, UK

Date & Venue

8-9 April 2008
San Francisco Financial District CA USA

Hotel Discounts

We have negotiated a special room rate for
Delegates. Reservation and price details will
be sent to you when you register.

Group Discounts

Take advantage of Video Search's unique group
discounts. The more people you bring, the more
money your company saves!

Contact the Video Search News team on freephone
US: 1800 814 3459 ex 281 or +44 207 375 7575
or email info@videosearchnews.com for details

3. Payment

Choose one of the following payment options:

[ 1 enclose a check/draft for: $

(payable to First Conferences Ltd)

[ Please invoice my company: $

Purchase Order No.:

[ Please charge my credit card: $

[T amex [ visa [ Mastercard

Credit card number:

Expiry date:

Security code (last 3 digits):

Name on card:

Signature:

NB: FULL PAYMENT MUST BE RECEIVED BEFORE ACCESS TO THE SUMMIT

Cancellation Policy

Places are transferable without any charge. Cancellations before 29th
February 2008 will incur an administrative charge of 25%. If you cancel
your registration After 29th February 2008 we will be obliged to charge
the full fee. Please note — you must notify Video Search News in writing of
a cancellation, or we will be obliged to charge the full fee. The organizers
reserve the right to make changes to the programme without notice. All
prices displayed are exclusive of vat (value added tax) unless otherwise
stated but, vat will be charged, where applicable, at the prevailing rate on
the invoice date and the relevant details will appear on the invoice. Please
see terms & conditions on https://secure.firstconf.com/videosearchnews/
register.htm for more information

Designed by The No Nonsense Group - www.tnng.co.uk

Fax this form to 1 800 814 3460
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ONLINE VIDEO SEARCH

Unleash the huge potential of Online Video Search
to secure massive profits and long-term
competitive advantage

Accuracy ® Indexing ® Advertising & Marketing ® User Experience ® Monetization ® New Technology
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NAMES IN VIDEO SEARCH!

. The only Video Search focused summit in the USA in 2008! DAL Sl iy siasasd

® The Online Video Search Market: Discover how text, speech and video analytics tools will bl nhx w
ensure you get your share of the predicted $15.6bn Online Video market .
. . IXS
¢ Indexing the Video Web: Identify the latest indexing tools and methodologies. Plus strategies \ .“ped;c. W)J,
to handle dynamic online video players and the impact of RSS feeds on video identification B I'Tr\'/\
* Monetize Online Video Search & Maximize ROI: Learn how personalized channels and eel. TRUVEG
contextual advertising technologies will revolutionize in-video advertising — and supercharge le bl I
your business revenues clp ast!
. . dabble
e Lead the Way in User Experience: Understand why directive search and casual browsing are h
the keys to consumer satisfaction — and learn how human aggregation, text analytics, and speech veo
analytics tools can help boost your viewing figures
e Search Results: Hear the latest advances in video, speech and text analytics, including skewed AOL E}
language models and face detection technologies that can make your searches the most accurate > odqddies
and relevant on the web p = \ P
e Cutting Edge Technology Update: See how best to exploit next-generation Online Video everyrig

Search tools such as semantic search, image content detection and two-dimensional
browser interfaces

LTU technologies
L Legal Issues: Evaluate intellectual property pitfalls, including updates on Perfect 10 v Google l I p

& Universal Music Group v VeohTV |C tV
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